
What Journalists Want

Tools to Reach Journalists and 
Track News



What Reporters Say 

They are under major time constraints
They want reliable facts and figures

Contact information to verify the credibility of the 
source
Data must be up-to-date and easily manipulated; 
also good to have domestic/international 
comparisons

They prefer search engines over individual 
web sites



Connecting With Reporters

Web sites and other electronic 
strategies are NOT a substitute for 
personal relationships

Many journalists are currently in a 
transition stage 



Building and Maintaining 
Relationships

Face-to-face meetings
Phone calls
Emails
Faxes
Snail mail 
The importance of Daybooks (see 
handout)



Reaching Reporters

Daybooks
Databases

Microsoft Outlook
Directories 
Media Map

Audio Press Briefings



Reaching Reporters

Web sites: Press room button
Can be added to existing sites 
Background information and facts 
Minimal upkeep 







Reaching Journalists

Web site specifically targeted to 
journalists

Must be updated at least daily
Facts must be reliable and come from a 
variety of sources
Must be aggressively marketed

http://www.PLANetwire.org





Push Technology 

PUSH Journal



Tracking News

On-Line Services
Web-based searches 

Pushed emails and customized websites
Issue-specific news bulletins from non-profits

Subscription Services
Lexis-Nexis 
Dialog 
Dow Jones Interactive

Media analysis 



For More Information

Communications Consortium Media Center
1200 New York Avenue NW
Suite 300
Washington DC 20005-1754
Tel: 202-326-8700
Fax: 202-682-2154
Email: info@ccmc.org
http://www.PLANetwire.org



http://www.ccmc.org/guide.htm

The Jossey-Bass Guide to Strategic 
Communications for Nonprofits
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