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Today…

Regardless of where we work, there are often amazing stories to tell…

• Introduction

• Web 2.0 Communications

• Top social media tools

• Resources

• Q&A
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2. Web 2.0 Communications
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WHY Social Media in Global Health?

• Find new stakeholders

• Raise awareness

• Draw people in to your cause/org/program

• Be a thought leader

• Promote your pubs, events, staff

• Stimulate discussion

• Get donations or subscribers

Understand your goals and where your audiences are…and 
then create a social media strategy
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It’s not about the technology

1. Start with your goals and audiences

2. Pick one or two tools and do them well

3. Be interesting and useful
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The New User-Centric Internet

Users want meaningful participation

Twitter

YouTube
Flickr

Facebook

Blog

Delicious

Utterli

Users
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Successful Social Communications

• Short

• Linkable

• Conversational

• Selfless

• Opinionated

• Resourceful

Make your message 
stand out.
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3. Top Social Media Tools
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Facebook
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Facebook: Audience

• Growing increasingly female

• ~80 million monthly active users

• Generally well-educated

• Average user has 130 connections

• Seeking diversions
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Facebook: Useful for…

• Extending presence into extremely popular site

• Hosting conversations

• Viral sharing of interesting/unusual items

• Extending leaders’ personal networks

• Targeting by demographics, interests, geography

= 50% login everyday
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Facebook Example: Status Meme
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Twitter
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Twitter: Good for…

• Breaking news / content alerts

• Rapid link sharing

• Field reports

• Simple conversations

• Finding out what people are saying

• Conversations with influentials

= 1.3 million tweets
During MTV VMA
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Twitter: Audience

• 30 million users

• Popular among young and middle-age adults: 25-54

• Curious, news-seekers

• Have nice cell phones

• Use for referrals products, events, TV shows

Source: Quantcast.com
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Twitter: How to write for it

• Post frequently: 4-6 times daily

• Re-tweet, reply, recognize

• Omit needless words. Phrases not sentences

• Make it scanable

• Be dramatic and clever. Use intrigue.

• Use @user, keywords and hashtags (e.g. @URC, #HIPNET)



Forum One Communications
Social Media in Global Health: Strategy, Tactics, and 
Messaging

10

Social Media in Global Health: Strategy, Tactics, and Messaging October 15, 2009 18

What if HIPNETers Tweet?

Use this hash tag:
#HIPNET
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Blogging
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Blogs: Useful for…

• Building reputation

• Putting people in your 

shoes

• Passing along news

• Sharing stories

• Organizing
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Blogs: How to write for it

• Write regularly

• Write posts, not poetry

• Be yourself

• Respond, recognize, 

and converse
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Blog conversations

“I am really thankful that 
you personally visited 
Swat and Mardan….”

--Akhtar Jamal, Pakistan 
Press Agency
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YouTube
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YouTube: Audience

• ~80 million users each month

• Reaches everyone

• Demographics vary by content (just like TV!)

• More about the delivery than community

• Far reach: Google Search, iPhone, TiVo users…

• Embeds well in other social media
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YouTube: Useful for

• Field reports

• Short interviews with activists, event attendees

• Storytelling

• Putting a face on your efforts

• Sharing clips from broadcast TV

• Stunts, opposition

= 5 billion clips 
watched/month
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YouTube: Example
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4. Tying It All Together
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WHY Social Media in Global Health?

It’s all about your strategy.  What do you need to do?

• Find new stakeholders

• Raise awareness

• Draw people in to your cause/org/program

• Be a thought leader

• Promote your pubs, events, staff

• Stimulate 2-way conversations

• Get donations or subscribers 
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How many tools should I use?

• Consider:

– Resources

– Audience

– Goals

Pick 1 or 2 and do them well!
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Resources

• Forum One Facebook resources:

– http://delicious.com/forumone/facebook

• Twitter Guide to Advocacy: http://tinyurl.com/dd2zxn

• Twitter Tools/Dashboards

– HootSuite, CoTweet.com, TweetDeck

• 100 Resources to Boost Social Media Savvy: http://bit.ly/CwHb

• See3 Guide to Nonprofit Video: http://www.see3.net/guide

• OnlineCommunityReport.com

• We’ll post this presentation on www.slideshare.net/forumone
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Q&A and Discussion

Thank You!
Michaela Hackner

mhackner@forumone.com
@kalabird

Suzanne Rainey
srainey@forumone.com
@suzrainey
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